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FOREWORD

EURATEX | THE VOICE OF THE EUROPEAN TEXTILE AND APPAREL INDUSTRY

The textile and fashion industry is going through turbulent times; geo-
political unrest, the energy crisis, drop in consumer confidence, the
subsidy race and other state interventions create a tough economic
climate for textile entrepreneurs to prosper. On top of that, the EU is
moving forward with the implementation of its dedicated EU Textile
Strategy. That means 16 pieces of legislation on the table, which will
reshape the regulatory context for the textile and fashion industry.
Much of that legislation is still under discussion at the level of EU
institutions, member states and many other stakeholders who want to
promote their specific perspective. But change is coming — that's clear.
In such climate of economic and regulatory uncertainty, it is critically
important to communicate about the performance and tendencies
within the textile industry. Therefore “facts and figures” are essential,
to ensure a quality debate which is based on science and not ideology;
to make sure we develop a regulatory framework which is ambitious
but realistic.

As illustrated by the data presented in this publication, the European
textile industry is a very wide and diverse ecosystem, designing
products which are essential in so many other sectors — construction,
automotive, medical, agriculture, etc. And of course, our industry
stands out for its high quality garments, sold by the world’s leading
fashion brands.

The bulk of our industry is small, family owned enterprises, often with
decades of tradition and craftmanship. But increasingly, we notice
textile start-ups, developing new sustainable products and introducing
new technologies. Some of them will grow and become our new
captains of the textile industry.

The purpose of this publication is to develop a broader understanding
on what “textiles” is all about — nearly 200.000 companies and 1,3
million workers, committed to quality and proud of their products.
EURATEX and its member associations will continue to promote and
defend these companies, to ensure we maintain a competitive
European textile industry.
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BILLION €

1 97 COMPANIES*

THOUSAND

Turnover and employment: estimates.

Imports and exports: extra-EU trade.

*Companies and investments in tangible assets: 2022
Source: data based on Eurostat

o4

BILLION €

FACTS & KEY FIGURES 2024 - PAGE 6

e

-3.8%

EXPORTS

L™
b

IMP?R?S

EMPLOYEES

EURATEX
HZHIZH
] [ | | o
HIZHIZH



PROFILE

THE TEXTILE MANUFACTURING

PROCESS

A COMPLEX VALUE CHAIN AND DIVERSITY OF PRODUCT
(VALUE OF OUTPUT, %SHARE IN TOTAL T&C PRODUCTS)

FIBRES

Including:
* Natural or man-made
+ Staple or continuous

SPINNING filament

YARNS

Including:

* Spun

* Filament
WEAVING, KNITTING

OR OTHER METHOD

FABRICS
Including:
* Woven
* Knitted
+ Or other type of fabric
construction
DYEINGAND / OR
0
——— FASHION & CLOTHING (42%)
FINISHING for example:
underwear, shirts, suits, dresses, coats
FURNISHING & HOME (14%)
MANUFACTURING for example:

curtains, upholstery, carpets, bed linen

0
FINISHED TEXTILES & flolr\lezrl:pi.TRlAL & TECHNICAL (19%)

CLOTHING ropes and nettings, parachutes, medical textiles, synthetic
grass, sunblinds, smart textiles

Source: ELURATEA
EURATEX HIZHIZH
[ o 1 o
HIZHIZH
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PROFILE

MEMBER STATES SHARE IN TOTAL EU

ITALY IS THE LARGEST CONTRIBUTOR TO THE TEXTILE AND CLOTHING INDUSTRY IN
THE EU

Lithuania Other MS
29 14%
Czechia
4%
6%

Employment

Spain Poland
6%
= Czechia
Romania 2%
Portugal 3%
Romania 10% i
g% Germany . Austria
9% o
Belgium h
3%
Turnover
4%

Portugal
5%
Spain
7%
France
9%
Portugal _Sweden
2%
Austria
2%
Poland
3%
Netherlands EXDOFtS
6%
Spain
8%
Germany
France 18%
15%
|

Unless specified, EU refers to EU27 EURATEX
Source: U:]_':U
EURATEX calculations, based on EUROSTAT data [ o 1 o
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PROFILE

COMPANIES IN THE T&C INDUSTRY

SMALL AND MICRO SIZED ENTERPRISES ARE AT THE CORE OF THE INDUSTRY

Size of companies’
% share

99.7 %

of total companies in T&C industry
are
MICRO AND SMEs'

enterprises.

Large
0.3%

'Size by number of persons employed
Micro: from0to 9
Small: from 10 to 49
Medium: from 50 to 249
Large: 250 or more.

EURATEX
HIZHIZH]

Unless specified, EU refers to EU27
Source:
EURATEX calculations, based on EUROSTAT data
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PROFILE

TURNOVER AND COMPANIES

BY SUB-SECTOR

Turnover
Sectors’ share, %

Clothing
46%
Textile* 170 bn
Number of COMPANIES

Sectors’ share, %

Textile*
33%

197,000

(2022) ,
Clothing

67%

* Textile: including man-made fibers

Unless specified, EU refers to EU27 EURATEX
Source; LIZHIZH
EURATEX calculations, based on EUROSTAT data [ o 1 o
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PROFILE

TURNOVER AND EXPORTS

“THE STRONG RECOVERY FROM COVID-19 HAS SLOWED DOWN DUE TO
RISING COSTS AND LOWER DEMAND”

EU-27 T&C Turnover
(Annual Change, %)

25
20
15
10
5
o
5
e C - All manufacturing
=10 e 013 - Maniufacture of textiles
14 - Manufacture of wearing apparel
-15
=20
-25
2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 20238
EU27 yearly evolution of exports to turnover ratio in T&C industry
Billion EUR m Exports (bn) EXP/turnover (right axis) %
80 45.0
70 - 385 39.1 40.6 393 38.8 403 379 e
35.8 36.4 T
60 33.7
- 30,0
50
- 250
40 -
L 20.0
30 4
+ 150
20 - 10.0
10 L 50
51 61 67
0 : i . - . i 0.0
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023e
-________________________________________________________________________________________________|
Unless specified, EU refers to EU27 EURATEX
Source; HIZHIZH
EURATEX calculations, based on EUROSTAT data ﬁuﬁuﬁ

FACTS & KEY FIGURES 2024 « PAGE 11 —1z=



PROFILE

EMPLOYMENT AND PRODUCTIVITY

PER EMPLOYEE

THE EU T&C INDUSTRY HAS ACHIEVED CONSIDERABLE GAINS IN
PRODUCTIVITY PER EMPLOYEE OVER THE YEARS

EU-27 | Evolution of labour force and labour productivity in T&C industries between
2014 and 2023e

mmm Employment  —e— Value added/empl. (thousands €)

1,507,294
1,294,459

40.2

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023e

Employment by Gender

Women represent more than

710%

of all employees
in the sector.

Source: EURATEX
EURATEX calculations, based on EUROSTAT data HIZHIZH
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PROFILE

EMPLOYMENT AND SKILLS

AGEING: AN ADDITIONAL OPPORTUNITY FOR ENTERPRISES TO CREATE
NEW JOBS

Evolution of workers over 50 in T&C

« =« =+ 9 of Total employees over 50 years old
i’ 41.9%
o 35.3% 36.1% ) e L
35% PP ST L .o

29.3% 30.4% e ®

29.2% s
30% 2?g%.,.,.-.!r-nr-r...,.--qu--."'

25%
20%
15%
10%

5%

0%
012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Evolution of graduates (masters & bachelors),

by programme orientation
------- Fashion, interior and industrial design TCLF* manufacturing and processing
25,000
20,000 BRE L eessssssasssssessinasessees®
........................... Urgent need for
more textile
15,000 engineers!
10,000
5,000 gl 2,098
-_--__-___--.___._——— ——
0
2013 2014 2015 2016 2017 2018 2019 2020 2021

*TCL: Textile, Clothing and Leather EURATEX
Source; LIZHIZH
EURATEX calculations, based on EUROSTAT data [ o 1 o

LIZHIZH ]
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PROFILE

PRODUCTION OF TECHNICAL TEXTILES

THE EU PRODUCTION OF TECHNICAL TEXTILES IS GROWING IN IMPORTANCE

Share of technical textiles in total textile production
(2011-2021 evolution, % based on values)

3%
o |29% -1 29%
3 The sub-sector of
{28 3;%'“ technical textiles is one
2% L2 e Y ] .
Y il — of the most dynamic,
25% 25% o o 250, — accounting for a
il i — — growing share in the
2% — EU Textile production.
Growing demand for
21% technical textiles is based
on applications in various
19% industries such as
healthcare, agriculture
17% construction, sportswear,
automotive, etc...
15%

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

Source: EURATEX
EURATEX calculations, based on EUROSTAT data ual_lﬁu
==
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PROFILE

HOUSEHOLD CONSUMPTION

EU IS A KEY MARKET FOR FASHION

EU household consumption of clothing in 2022
EUR at current prices, per capita

1,600
1400

- B 888 8
v |
o
foy I
850
250
G O
"oy A
Fhll
Moy R
670
o I
o I
i)
NI 630
520
19(
170
M, O 0
I
-
|
o, -
> R 0
%
ﬁ!&g; 00

5° F§8 ST ESSFISSISFFTSSTEELS
I8 TSP SFLSTTESGTEISFIIEEES S
3 &
In 2022, households in the European Union spent . -
€ 282 bn (or € 630 per citizen) |
on clothing articles, |
a 15% increase compared to the previous year. "
Unless specified, EU refers to EU27 EURATEX
Source: LIZHIZH
EUROSTAT o o
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PROFILE

E-COMMERCE

CLOTHES & SHOES ARE THE MOST POPULAR ONLINE PURCHASES IN THE EU
(2023)

Online purchases per product category (% of individuals)*

clothes/shoes/accessories 40
tickets for events I 7
films I 20
food deliveries NN 17
cosmetic/beauty/wellness products NN 16
music NG 16
household goods NG 15
sports goods NG 14
printed books/magazines/newspapers NG 13
medecine G 13
computer hardware NGNS 17
toys I 11
electronic equipment I 10
food or beverages from stores I 10
cleaning/personal hygiene products I ©
computer software I ©
e-books/online magazines or newspaper N 7
bicycles, cars or other vehicles N 5

0 5 10 15 20 25 30 35 40 45

*as % of people who ordered goods/services online during 2023
(the survey is collecting data of internet users, individuals who have used the internet in the 3 months prior to the survey. )

Around 4 out of 10 e-shoppers in
the EU had bought clothes and/or
shoes online during 2023

Unless specified, EU refers to EU27 EURATEX
Source: LIZHIZL
EUROSTAT o 1|

N=ii=n
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EU TRADE

WORLD EXPORTS OF TEXTILES AND

CLOTHING

EUROPE IS THE WORLD'S 2ND EXPORTER IN OUR INDUSTRY

TOP 15 TEXTILE & CLOTHING' exporters of the world
Bn EUR

China

European Union (27)
Bangladesh

Viet Nam

India

314

I 218
_ 45 (including Intra-EU exports, € 107 billion)
I 44
I 35
Tirkiye [N 33
USA

Bl 20
B 18
Indonesia M 13 ’

Pakistan
Korea, Republic of [l 10
Hong Kong, China [l 10
Cambodia M 9
Mexico [l 9
Chinese Taipei [l 9
United Kingdom [ 7

Data based on EU27 EURATEX
Source; LIZHIZH
WTO 2024, based on 2022 data [ o 1 o
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EU TRADE

EU TRADE : IMPORTS AND EXPORTS

EVOLUTION

INTERNATIONAL TRADE IS INCREASINGLY IMPORTANT,; T&C IS THE 2ND MOST
EXPORT INTENSIVE SECTOR OF THE EUROPEAN ECONOMY

EU T&C trade evolution with third countries

s
=]

g

A —— EXPORTS: +37% ES—— — :
: IMPORTS: +40% ' :

=100
g 3 B

g

Indices2012
B

120

110

100
2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023e

== o= = |MPOrt e Export

Unless specified, EU refers to EU27 EURATEX
Source: LHIZLHIZH
EURATEX, based on IHS =||[[=l=
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EU TRADE

EU TRADE FLOWS BY MAIN PARTNERS

IN 2023, THE TOP 10 EU SUPPLIERS HAD A 82% SHARE IN TOTAL IMPORTS
FROM THIRD COUNTRIES, AND THE TOP 10 EU CUSTOMERS ACCOUNTED
FOR 66% OF THE TOTAL EXPORTS TO THIRD COUNTRIES.

1/3 of T&C products are sold from China to the EU markets

T&C main suppliers

P Mio EUR 115
o
o 35,000 w
= o billion EUR
a ) 2013 m 2023 (tlion
= 30,000 b T&C EU imports
25,000
B
20,000 =3 2
-]
® ¥
15,000 =
n - =
10,000 e E E E ® N §
5,000 « Som 8% m & w2 g® 88
: H B m =
China  Bangladesh Tiirkiye India Pakistan  Vietnam Cambodia  United Morocco  Tunisia

Kingdom

Switzerland and UK are the EU main export markets

T&C main customers

Mio EUR 6 4

- 10000
= -] q1R
= billion EUR
S 9000 g g 2013 w2023
= o = = o T&C EU exports
8000 -~ -]
r~
7000 _
in
6000 2 ) .
- =t -
5000 o+ 4 E N
4000 il =
2 g -y wy =
3000 = ~ _ f g = = w o= s
o o ] o~ =~ -
2000 il -
=4
1000 -
0
Switzerland  United United China Tiirkiye Marocco  Hong Kong  Russia Japan  Korea, South
Kingdom States
——
Unless specified, EU refers to EU27 EURATEX
Source: HIZHIZH
EURATEX, based on IHS ] o [
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EU TRADE

EU EXPORTS BY PRODUCTS

EXPORTS” GROWTH IN EUROPE HAS BEEN DRIVEN BY THE CLOTHING
SUB-SEGMENT

Extra EU exports by product family, 2023

m Women's clothing (incl. workwear) Q
= Other garments* @

Men's Clothing (incl. workwear)
Technical textiles (excl. woven fabrics) 1%
Woven fabrics
m Yarns and Threads
m Natural fibers
m Knitted fabrics 14%
Carpets a

= Home textiles

= Man-made fibres

* Other garments (knitted and woven): babies’ garment, T-shirts, pullovers, special garments, hosiery and clothing accessories.

Furopean clothing

is the most attractive product

category
to customers worldwide.
|
Unless specified, EU refers to EU27 EURATEX
Source; LIZHIZH
EURATEX, based on Eurostat [ o 1 o
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EU TRADE

MAIN REGIONS AND EU PARTNERS

“OTHER EUROPEAN COUNTRIES AND NEIGHBOURHOOD REGIONS ARE THE
LARGEST TRADING PARTNERS OF THE EU-27"

Share of regions in total EU exports

NAFTA
15.6%

South East
Europe
3.5%

EFTA & UK East Asia Eastern
Neighbours

28.4% 13.9% 5.9%

Mercosur

LEGEND:

o ACP: Africa, Caribbean and Pacific countries.

e ASEAN: Brunei, Cambodia, Indonesia, Laos, Malaysia, Myanmar, Philippines, Singapore, Thailand,
Vietnam.

e East Asia: Japan, South Korea, Taiwan, China.

e Eastern Neighbours: Armenia, Azerbaijan, Georgia, Belarus, Moldova, Ukraine, Russia.

e EFTA & UK: Iceland, Liechtenstein, Norway, Switzerland, UK.

e MERCOSUR: Argentina, Brazil, Paraguay, Uruguay.

e NAFTA: USA, Canada, Mexico.

o SAARC: Afghanistan, Bangladesh, Bhutan, India, Maldives, Nepal, Pakistan, Sri Lanka.

e Southern Neighbours: Algeria, Egypt, Israel, Jordan, Libya, Morocco, Syria, Tunisia, Palestine T., Tirkiye.

o South-East Europe: Albania, Bosnia & Herzegovina, Kosovo, Macedonia, Montenegro, Serbia.

Unless specified, EU refers to EU27 EURATEX
Source: UEUEU
EURATEX, based on Eurostat [ poy [ po

HIZHIZH
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SUSTAINABILITY

CIRCULAR ECONOMY

GREEN TRANSITION PLAYS AN IMPORTANT ROLE FOR BRANDING,
REPUTATION AND COMPETITIVENESS

32%

Recycled materials 32,0% of the textile SMEs indicated ™
Energy-saving technologies 27,8% the use of
recycled materials *
Recycling technologies 24,3%
Clean production 24,3% -
Bio-based materials 23,3% /\ \‘I
Y
Renewable energies 18,0% :
Biotechnology 8,3% \
Additive manufacturing 6,8%
Carbon capture technologies 6,0%
Hydrogen 1.3%
*: Results of the EMI survey conducted with 326 textiles companies
of surveyed companies
adopted a green technology or
adopted a new green business
model*

—_— T
—
=5
I=
—
rm

—_— <

Source: European Commission
“Monitoring the twin transition of industrial ecosystems”, DG Grow 2023
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SUSTAINABILITY

CIRCULAR ECONOMY

“EU-27 AND SWITZERLAND COULD APPROACH A SUPPLY GAP OF 60 TO 70% FOR

RECYCLED FIBERS BY 2030"

Estimated supply and
demand of recycled
textile material in

tons?, 2030.

Estimated supply of recycled Estimated demand for recycled Estimated total fiber demand for
fibers’' base-case scenario, 2030 fibers for EU-27 clothing and EU-27 clothing and home
home textiles, 2030 textiles, 2030

1 Demand calculated based on European brand survey executives’ ambition for recycled fiber uptake i 2025, extrapolated to 2030, Share appbed to tolal textie
wasle volumes. Supply calkiulated based on this report's base-case scenand in which 50 percent of post-consumer household waste i calculated and TO
percent of fexide waste available to recycling is fiber-to-fiber recycled.

Source: EURATEX

“Scaling textile recycling in Europe-turning waste into value”, Mc Kinsey, 2022. HIZHIZH
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SUSTAINABILITY

CIRCULAR ECONOMY

" AWARENESS ON THE RELEVANCE OF SUSTAINABILITY IS RISING AMONG
CONSUMERS, BUT THERE IS A MISMATCH BETWEEN THEIR ATTITUDE,
BEHAVIOUR, AND PERCEPTION"

of consumers say they are
concerned about sustainability
when purchasing apparel products,
but only

have paid a premium for more
sustainable purchases

Apparel : purchase habits of 19,000 consumers across US, Japan, Germany, France,
Italy, China, India, and Brazil (% of consumers at various stages)

Concerned about sustainability T1%
Adopting sustainable behaviours 38%
Acting by purchasing sustainable products 12%
|7|
Paying stared premium for sustainability I
——
Source: EURATEX
“Just Fashion Transition 2022”, Venice sustainable fashion forum; LIZHIZH
based on BCG dimate and sustainability consumer survey, 2022 —IZ=
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SUSTAINABILITY

ENERGY

FINAL CONSUMPTION IN THE TEXTILE, CLOTHING AND LEATHEAR INDUSTRIES
(TCLF)

Natural gas

is the main energy source for
the industry.

Green transition requires
considerable innovation and
investment.

Energy consumptionin the TCLF* sector, by fuels

Solid fossil fuels
0.4% Renewables and biofuels

0.8%

Oil and petroleum
products
4%

Heat
4%

Natural gas

Electricity 0%

41%

*TCL: Textile, Clothing, Leather and Footwear EURATEX
Source: LIZLIZH
EUROSTAT [ o o
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SUSTAINABILITY

AIR EMISSION CO2

OUTSTANDING IN ENERGY EFFICIENCY: EVERY YEAR THE INDUSTRY USES LESS

ENERGY, HENCE LESS CO2, WHILE INCREASING THE VALUE ADDED

Evolution of the CO2 emission intensity in the TCLF sectors*
2008-2021 (unit: Grams/€)

160
140
120
100

80

76 grf€
60

40
2008 2008 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

* TLCF: Textile, clothing, leather and footwear

industry and to reduce CO2 emissions.

Unless specified, EU refers to EU27
Source:
EUROSTAT
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Energy efficiency is of critical importance for the textile and clothing
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SUSTAINABILITY

RELEASED CERTIFICATES IN T&C

EXAMPLES OF INDUSTRY EFFORTS TO IMPROVE SUSTAINABILITY IN TEXTILE
PRODUCTION

TEXTILE EXCHANGE ' '
500 o

in 97 with 34 nature across the fash/on',

24% apparel industry. They guide a
community of brands, manufacturers, and

farmers towards more purposeful
a2 %) production from the very start of the supply

Certified sites* Certifying bodies

* Sites certified in 2023 to our 8 active standards (as of February 2024) chain

Source: Textile

O E KO 'T EX Exchange, 2024

OEKO-TEX® consists of 17 independent

30,981 1,258 institutes in Europe and apan and their

33'421 contact ofices all over the world.
13% 24% * Total number of certificates fssued by OFKO-TEX® /‘nﬁ‘ud/ng

STANDARD 100, ECO PASSPORT, RESPONSIBLE BUSINESS,

GLOBAL RELEASED ) LEATHER STANDARD, ORGA/\[[Z; COITON, currently va asieP

5&::2;:3100 sz il LY 2 certificates, but without MAL
2 %) 1 2023/2022 (%) SN = dm

CERTIFICATES
* 'hi'" M

Better Cotton is the world's leadling sustainability

B ETT E R C O TT O N initiative for cotton. Our mission is to help cotton

communities survive and thrive, while protecting and

z 563 1 1 23 4 2.6 Mio Tons resm(/ng the environment. Farmers, ginners, s'p/nne'rs',
! ! suppliers, manufacturers, brand owners, retailers, civil
society organisations, donors and governments. This
+6.4¢ +12.5¢ 4 .
6.4% 12.5% 4% adds up to more than 2,500 members in the Better
MEMBERS NON-MEMBER  BETTER COTTON SOURCED Cotton network
8202221 (%) BP Suppiiers 822N ()
Source: Better Cotton 2024
EURATEX
HIZHIZH ]
o ] | T
W e

FACTS & KEY FIGURES 2024 * PAGE 27 =bi=i



200,000
180, 000
160,000
140, 000
120,000
100,000
80,000
50,000
40,000
20,000
0

800,000

700,000

600,000

500,000

400,000

300,000

200,000

100,000

]

Tanned and dressed leather and fur

INNOVATION

EUROPE - WORLD CAPITAL OF TEXTILE

RESEARCH & INNOVATION

THE EU27 RECORDS THE HIGHEST NUMBER OF INDUSTRIAL DESIGNS’

APPLICATIONS FILED IN TCLF* SECTORS

EU27: 184,000 Industrial designs

(number 2022)
EUZT China Switzerland Rep. Konea UK India Canada Australia  Turkey

EU27: 705,000 Trademarks registered
(number 2022)

EUZ7 China UK Turkey Switzerland  India Fussia  RofKorea Camada  Ausiralia

EU27: 18,000 patents’
(number 2015-2023)

Fabrics

Technical & industrial textile
Man-made fibers

Apparel and accessories
Footwear

Leather dothes and accessories
Yarns

Home textile

=

2000 4000 6000

*TCLF : Textile, clothing, leather and footwear
Source: CSIL elaboration based on Orbis IP and WIPQ IP Statistics Data Center.
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(1) The number of patents includes:

The 2022 and 2023 data are incomplete due o
delays in patent registration.

Both patents and utility models. The latter the
prevalent form of IPR in the textile industry.

All applications: both "granted” and only "non-
granted" applications.

The unit on which the statistics are made are the
families of patents (not individual patents).
Patents that make small, incremental changes to
the same innovation are part of the same family.

EURATEX
LIZHIZH



INNOVATION

EUROPE - HIGH LEVEL OF EU SUPPORT

FOR RESEARCH & INNOVATION ON
TEXTILE SUSTAINABILITY

“The Ecosystex member projects”

EFFECTIVE
GRETE
Glaukos
Mew Cotton [
HEREWEAR -
My-Fi = — —

Sdfashion s
TRICK - —

Seirt L = =

HackThatFashion
Waste2BioComp
T-Rex
IRISS
WHITECYCLE
CISUTAC
CIRPASS e
ALIGNED
Sustrack
tExtended
RegioGreenTex
ZeroF

Duration

PROPLANET N

R-LightBioCom = Cnmpleted pmims
HempACircularity Ongoing projects ending in 2024

Bio-LUSH a . .
FBSUN = Ongoing projects ending after 2024

CalourdCRAFTS
PESCO-UP -

01/18 01/19 01/20 01/21 01/22 01/23 01/24 01/25 01/26 01/27

Funding
Total budget: 167€ million

m EU contribution

€ 148,121,879 m Co-funding
89%

*TCLF : Textile, clothing, leather and footwear
Source: European Technology Platform
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