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On 30 March 2022, the European Commission has
presented its vision for the European textile industry:
moving towards a circular business model, full focus on
sustainability and transparency, but also looking at the
resilience of our sector in a global competitive
environment. 

In the coming 2-3 years, this vision needs to be
translated into concrete legislation and action plans; a
new regulatory framework will be created. This can only
be done with a solid understanding of the industry’s
profile; policies must be fact- and science-based.

This 2022 Facts and Key Figures publication is therefore
a useful tool for policy makers and other stakeholders,
to get a better understanding of how the European
textile and clothing industry is organised, which products
are made, our trade performance, our move towards
more sustainability.

A better understanding of the industry will help to shape
a better policy framework, but also help consumers to
appreciate the value proposition of European textile and
apparel companies. This publication should contribute
to this process.

FOREWORD
E U R A T E X  |  T H E  V O I C E  O F  T H E  E U R O P E A N  T E X T I L E  A N D  A P P A R E L  I N D U S T R Y
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Dirk Vantyghem
Director General

Alberto Paccanelli
President



KEY FIGURES OF
THE TEXTILE &
CLOTHING
INDUSTRY,
2021
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INVESTMENT*

KEY
FIGURES
2021

+11%

143
THOUSAND

5
BILLION €

1.3
MILLION

-48
BILLION €

58
BILLION €

estimated

TURNOVER

COMPANIES

EMPLOYEES
Data based on UE27, 2021 estimates (*investments, 2019)

Numbers in white circles show the 2021/2020 percentage change
Source:  EURATEX, based on EUROSTAT

EXPORTS

IMPORTS

TRADE DEFICIT

147
BILLION €
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R

* Include Man-made fibres

-3.3%

-3.2%

+10.6%

-7.5%

106
BILLION €

-23%



Source: 
EURATEX

for example: 
underwear, shirts, suits, dresses, coats

FASHION & CLOTHING

for example:
curtains, upholstery, carpets, bed linen

FURNISHING & HOME

for example:
ropes and nettings, parachutes, medical textiles,
synthetic grass, sunblinds, smart textiles

INDUSTRIAL  &  TECHNICAL

THE TEXTILE MANUFACTURING
PROCESS

P R O F I L E

A  C O M P L E X  V A L U E  C H A I N  A N D  D I V E R S I T Y  O F  P R O D U C T  

Including:
• Spun
• Filament

YARNS

Including:
• Woven
• Knitted
• Or other type of fabric
construction

FABRICS

DYEING AND / OR

PRINTING FABRIC

FINISHING

Including:
• Natural or man-made
• Staple or continuous
filament

FIBRES
1

2

3

4

SPINNING

WEAVING, KNITTING

OR OTHER METHOD 

FINISHED TEXTILES  &

CLOTHING

MANUFACTURING
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Unless specified, EU refers to EU27
Source: 
EURATEX calculations, based on EUROSTAT data

MEMBER STATE SHARES IN TOTAL EU
P R O F I L E

I T A L Y  I S  T H E  L A R G E S T  C O N T R I B U T O R  T O  T H E  T E X T I L E  A N D  C L O T H I N G  I N D U S T R Y  I N
T H E  E U
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Unless specified, EU refers to EU27
Source: 
EURATEX calculations, based on EUROSTAT data

 67% of companies are

clothing companies and
33% textiles.

99.8 %
of total companies in T&C industry

are
MICRO AND SMEs'

enterprises.

COMPANIES IN THE T&C INDUSTRY
P R O F I L E

S M A L L  A N D  M E D I U M  S I Z E D  E N T E R P R I S E S  A R E  A T  T H E  C O R E  O F  T H E  I N D U S T R Y
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Source: 
EURATEX based on members' data and EUROSTAT

EMPLOYMENT AND PRODUCTIVITY
PER EMPLOYEE

P R O F I L E

T H E  E U  T & C  I N D U S T R Y  H A S  A C H I E V E D  C O N S I D E R A B L E  G A I N S  I N
P R O D U C T I V I T Y  P E R  E M P L O Y E E  O V E R  T H E  Y E A R S  
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Source: 
EURATEX based on members' data and EUROSTAT

EMPLOYMENT BY AGE AND BY
GENDER

P R O F I L E

A G E I N G :  A N  A D D I T I O N A L  O P P O R T U N I T Y  F O R  E N T E R P R I S E S  T O  C R E A T E  
N E W  J O B S
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Women represent more than 

70%
of all employees

in the sector.



Unless specified, EU refers to EU27
Source: 
EURATEX calculations, based on EUROSTAT data

Textiles and man-made fibres
represent 56% and 

clothing 44% of total T&C
turnover: 

147 billion EUR 
(2021e)

TURNOVER AND EXPORTS
P R O F I L E

T H E  T & C  I N D U S T R Y  B E C O M E S  M O R E  C O M P E T I T I V E  O N  G L O B A L  M A R K E T S
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*Clothing & accessories: excluding underwear and workwear
Source: 
EUROSTAT

PRODUCTION
P R O F I L E

T H E  C L O T H I N G  M A N U F A C T U R I N G  I S  T H E  M A I N  C O N T R I B U T O R  T O  T H E  T O T A L
P R O D U C T I O N  A N D  T E C H N I C A L  T E X T I L E S  I S  G R O W I N G  I N  I M P O R T A N C E

The sub-sector of
technical textiles is one
of the most dynamic,
accounting for a
growing share in the
EU Textile production.
Growing demand for
technical textiles is based
on applications in various
industries such as
healthcare, agriculture,
construction, sportswear,
automotive, etc…

F A C T S  &  K E Y  F I G U R E S  2 0 2 2  •  P A G E  1 3



Unless specified, EU refers to EU27
Source: 
EUROSTAT

In 2019, 
63% of total investment is

made by the top 5 EU 
Member States.

INVESTMENTS
P R O F I L E

T H E  T E X T I L E  A N D  C L O T H I N G  I N D U S T R Y  C O N T I N U E S  T O  I N V E S T  I N  I T S  F U T U R E
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Gross investment in tangible goods is defined as investment during the reference period in all tangible goods. Included are new and existing tangible capital goods, whether bought from third parties or produced for
own use (i.e. Capitalised production of tangible capital goods), having a useful life of more than one year including non-produced tangible goods such as land. Investments in intangible and financial assets are excluded.



Unless specified, EU refers to EU27
Source: 
EUROSTAT

Europeans spend 
on average 

490 EUR
per year for 
their clothes.

HOUSEHOLD CONSUMPTION
P R O F I L E

E U  I S  A  K E Y  M A R K E T  F O R  F A S H I O N  

In 2020, households in the European

Union spent around€ 220 bn on clothing

articles, a decrease of -18% over the

previous year.
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Unless specified, EU refers to EU27
Source: 
EUROSTAT

E-shopping: 
 

68 % of e-buyers bought clothes
The most popular purchases online related to goods in the EU in 2020

were clothes (including sport clothing), shoes or accessories. The biggest
increase was among young internet users. 

E-COMMERCE
P R O F I L E

I N D U S T R Y  T U R N O V E R  F R O M  E - S A L E S  A N D  E - S H O P P E R S  P U R C H A S E S
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The percentage of

textile & clothing

turnover, generated

by e-sales, more

than doubled since

2009
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Estimated increase of T&C
turnover in 2021: +15

BILLION €

COVID19
TURNOVER EVOLUTION

The textile and clothing companies are recovering from a strong contraction in 2020, due to the
Covid-19 pandemic

Unless specified, EU refers to EU27
Source: 
EUROSTAT



Data based on EU27 
Source: 
WTO 2022, based on 2020 data

WORLD EXPORTS OF TEXTILES
E U  T R A D E

E U R O P E  I S  T H E  W O R L D ’ S  2 N D  E X P O R T E R  I N  O U R  I N D U S T R Y
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Data based on EU27
Source: 
WTO 2022, based on 2020 data

WORLD EXPORTS OF CLOTHING
E U  T R A D E

E U R O P E  I S  T H E  W O R L D ’ S  2 N D  E X P O R T E R  I N  O U R  I N D U S T R Y
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Unless specified, EU refers to EU27
Source: 
EURATEX, based on IHS
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EU TRADE : IMPORTS AND EXPORTS
EVOLUTION

E U  T R A D E

O V E R  T H E  L A S T  Y E A R S ,  O U R  T R A D E  P E R F O R M A N C E  H A S  I M P R O V E D ;  T & C  I S  T H E
2 N D  M O S T  E X P O R T  I N T E N S I V E  S E C T O R  O F  T H E  E U R O P E A N  E C O N O M Y



Unless specified, EU refers to EU27
Source: 
EURATEX, based on IHS

EU TRADE FLOWS BY MAIN PARTNERS
E U  T R A D E

I N  2 0 2 1 ,  T H E  T O P  1 0  E U  S U P P L I E R S   H A D   A   8 4 %  S H A R E   I N   T O T A L  I M P O R T S
F R O M  T H I R D   C O U N T R I E S ,  A N D  T H E  T O P  1 0  E U   C U S T O M E R S   A C C O U N T E D  
F O R   6 8 %   O F  T H E  T O T A L   E X P O R T S  T O  T H I R D   C O U N T R I E S .  

1/3 of T&C products are sold from China to the EU markets

Switzerland and UK are the EU main export markets

106
billion EUR

T&C EU imports

58
billion EUR

T&C EU exports
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Unless specified, EU refers to EU27
Source: 
EURATEX, based on IHS
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European clothing 
(i.e. trousers, overcoats, pullovers,

skirts and dresses)
 is the most attractive product

category 
to customers worldwide.

EU EXPORTS BY PRODUCT
E U  T R A D E

E X P O R T S ’  G R O W T H  I N  E U R O P E  H A S  B E E N  D R I V E N  B Y  T H E  C L O T H I N G  
S U B - S E G M E N T



Unless specified, EU refers to EU27
Source: 
EURATEX, based on IHS

LEGEND:
PANEUROMED: Albania, Algeria, Bosnia &

Herzegovina, Egypt, Faroe islands, Iceland, Israel,

Jordan, Lebanon, Libya, Liechtenstein, Macedonia,

Moldova, Montenegro, Morocco, Norway, Palestine,

Serbia and Kosovo, Switzerland, Syria, Tunisia, Turkey

OTHER WTO MEMBERS AND OBSERVERS: including

China and Russia

FTA SIGNED: ACP/EPA (Economic Partnership

Agreements between the EU and African, Caribbean

and Pacific partners), Chile, Colombia, Mexico, S.

Africa, Peru, S. Korea, Singapore, Japan, Canada,

Ecuador,  the United Kingdom, Ukraine, Vietnam,

CACM (Costa Rica, Panama, Nicaragua, El Salvador,

Guatemala, Honduras).  

FTA NEGOTIATION/ON HOLD: USA, GCC (Bahrain,

Kuwait, Oman, Qatar, Saudi Arabia, the UAE), India,

Indonesia, Malaysia, MERCOSUR (Argentina, Brazil,

Paraguay, Uruguay), Philippines,  Thailand

MAIN FTAs AND EU PARTNERS
E U  T R A D E

T H E  E U R O M E D  A R E A  I S  A  K E Y  D E S T I N A T I O N  F O R  E U  E X P O R T E R S

F A C T S  &  K E Y  F I G U R E S  2 0 2 2  •  P A G E  2 3
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CIRCULAR ECONOMY
S U S T A I N A B I L I T Y

P O S T  C O N S U M E R  H O U S E H O L D  W A S T E  

Source: 
EURATEX ReHubs TES Study, 2022 

Post consumer household waste 
 

is the #1 waste stream by size with ~2 mn
ton (33%) collected volumes and ~0.8 mn

ton (40%) available to recycling today 



Source: 
EURATEX ReHubs TES Study, 2022 

43% of retail brands’
respondents expect that

recycled fibers will be
included in more than

30% of their products by
2025. 

CIRCULAR ECONOMY
S U S T A I N A B I L I T Y

R E C Y C L E D  M A T E R I A L  O N  T H E  R I S E

F A C T S  &  K E Y  F I G U R E S  2 0 2 2  •  P A G E  2 5

Note: Survey of European brands n=38



Source: 
European Commission, Eurobarometer, 2020

80% 
of respondents expressed a
desire for clothing lasting

longer on the market
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CIRCULAR ECONOMY
S U S T A I N A B I L I T Y

C O N S U M E R  D E M A N D :  E U R O P E A N S  E X P R E S S  A  S T R O N G  I N T E R E S T  F O R
S U S T A I N A B L E  T E X T I L E S

"14% of people have tried to purchase
second-hand clothing rather than new

clothing"
 

Source: Fashion
Revolution survey, 2020
target 5000 people aged

16-75 in the 5 largest
EU markets

80%

Survey based on interviews to more than
27,000 people in the EU Member States

77% 
of Europeans agree that

clothing should only be made
of materials that can be

recycled
 



*TCL: Textile, Clothing and Leather
Source: 
EUROSTAT

ENERGY
S U S T A I N A B I L I T Y

F I N A L  C O N S U M P T I O N  I N  T H E  T E X T I L E ,  C L O T H I N G  A N D  L E A T H E A R  I N D U S T R I E S
( T C L )

F A C T S  &  K E Y  F I G U R E S  2 0 2 2  •  P A G E  2 7

Natural gas 
is the main energy source for

the industry. 
Green transition requires

considerable innovation and
investment.



Unless specified, EU refers to EU27
Source: 
EUROSTAT

AIR EMISSION CO2
S U S T A I N A B I L I T Y

O U T S T A N D I N G  I N  E N E R G Y  E F F I C I E N C Y :  E V E R Y  Y E A R  T H E  I N D U S T R Y  U S E S  L E S S
E N E R G Y ,  H E N C E  L E S S  C O 2 ,  W H I L E  I N C R E A S I N G  T H E  V A L U E  A D D E D

Energy efficiency is of critical importance for the textile and clothing
industry and to reduce CO2 emissions.

F A C T S  &  K E Y  F I G U R E S  2 0 2 2  •  P A G E  2 8

 * TLC: Textile, clothing and leather



Source: 
European Commission, Annual Single Market Report, 22.2.2022

AIR EMISSION CO2
S U S T A I N A B I L I T Y

T H E  T E X T I L E  S E C T O R  H A S  R E D U C E D  I T S  G H G  E M I S S I O N  I N T E N S I T Y  B E T W E E N
2 0 1 5  A N D  2 0 1 9 ,  A S  T H E  P O S I T I V E  C H A N G E  I N  V A L U E  A D D E D  I S  L A R G E R  T H A N
T H E  C H A N G E  I N  G H G  E M I S S I O N S  

F A C T S  &  K E Y  F I G U R E S  2 0 2 2  •  P A G E  2 9



CHEMICALS IN T&C
S U S T A I N A B I L I T Y

E X A M P L E S  O F  I N D U S T R Y  E F F O R T S  T O  I M P R O V E  C H E M I C A L S  M A N A G E M E N T  I N
T E X T I L E  P R O D U C T I O N  ( 1 / 2 )

F A C T S  &  K E Y  F I G U R E S  2 0 2 2  •  P A G E  3 0

BLUESIGN
BLUESIGN is a holistic system that
provides solutions in sustainable
processing and manufacturing to

industries and brands. 
Source: Bluesign 2022

OEKO-TEX

ZDHC PROGRAMME

OEKO-TEX® consists of 17 independent
institutes in Europe and Japan and their

contact offices all over the world.
Source: OEKO-TEX 2022

The ZDHC Programme is a multi-stakeholder group
which includes brands, value chain affiliates, and
associates, that work collaboratively to implement

responsible chemical management practices. ZDHC is
an organisation dedicated to eliminating hazardous

chemicals and implementing sustainable chemicals in
the leather, textile and synthetics sectors. 

* Chemical inventory conformance 

**Conformity with ZDHC wastewater guidelines.

Source: ZDHC 2022



CHEMICALS IN T&C
S U S T A I N A B I L I T Y

E X A M P L E S  O F  I N D U S T R Y  E F F O R T S  T O  I M P R O V E  C H E M I C A L S  M A N A G E M E N T  I N
T E X T I L E  P R O D U C T I O N  ( 2 / 2 )
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TEXTILE EXCHANGE Textile Exchange is a global non-profit that
creates leaders in the preferred fiber and

materials industry. With a robust
membership representing leading brands,

retailers, and suppliers, Textile Exchange is
positively impacting climate through

accelerating the use of preferred fibers
across the global textile industry. 

 
* Numbers as of June 2022

 

Source: Textile
Exchange, 2022

BETTER COTTON
Better Cotton is the world’s leading sustainability
initiative for cotton. Our mission is to help cotton

communities survive and thrive, while protecting and
restoring the environment. Farmers, ginners, spinners,

suppliers, manufacturers, brand owners, retailers, civil
society organisations, donors and governments. This

adds up to more than 2,400 members in the Better
Cotton network.

 

Source: Better Cotton 2022



*TCLF : Textile, clothing, leather and footwear
 Source: CSIL elaboration based on Orbis IP and WIPO IP Statistics Data Center. 
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EUROPE – WORLD CAPITAL OF TEXTILE
RESEARCH & INNOVATION

I N N O V A T I O N

    
T H E  E U 2 7  R E C O R D S  T H E  H I G H E S T  N U M B E R S  O F  P A T E N T S ’  &  I N D U S T R I A L
D E S I G N S ’  A P P L I C A T I O N S  F I L E D  I N  T C L F *  S E C T O R S
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